
DUNSRight™ and You — How Our Data 
Quality Process Ensures Your Success

Q I market solely to small businesses — 10

employees or less. Can D&B provide me with the

information I need? I’ve heard that D&B doesn’t

have much data on small businesses.

A We collect the most complete data about

customers, prospects, and suppliers. There is a

common misconception that D&B’s small business

coverage is limited.  In fact, 60% of all businesses

in the U.S. File have <$500k in Annual Sales and

62% of all businesses in the U.S. File have <six

employees. In the D&B Database, 97% of all

financial statements are on privately held companies.

D&B’s robust small business coverage is driven

by the over 110+ million phone calls made annually,

560 million trade records updated annually, and

over 130 million public records and registries.

Q We’re a small business with a limited marketing

budget, so we can’t afford to waste money on

bad data. I’ve priced other B2B data vendors,

and D&B was more expensive than the others.

I’ve heard “you get what you pay for,” but does

that really apply to data? It seems that your

competitors cover just as many companies as

you do.

A How good the quality of the information

behind your decisions directly impacts the 

profitability of those decisions; there is a direct

correlation between quality information and

profitability. 

Competitors often create records based on one

source of information, and the result is fragmented

data. When conducting marketing campaigns,

limited resources are spent purchasing duplicate

records and marketing to the same business

multiple times. Fragmented data also prevents

you from assessing and managing your total risk

exposure, leaving a business open to losses. In

addition, fragmented information prohibits you

from determining your total spend within a 

corporate family, preventing you from negotiating

more favorable terms.

By contrast, D&B requires verification from multiple

sources before a record is created. Through patented

“Match Grade” Technology, only D&B’s entity

matching detects similarities in incoming data

and more accurately combines it into one single

business. D&B drives profitability through quali-

ty. It is only through quality data that you will

recognize true value for the money.

D&B is the only company with a Global Commercial

Database and unparalleled coverage to provide

you a complete view of customers, prospects,

and suppliers. 
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■ D&B provides information on over 80 million businesses

in more than 200 countries, including over 18 million

U.S. businesses

■ Experian provides information on over 39 million 

businesses in 170 countries, including over 15 million U.S.

businesses

■ infoUSA provides information on over 15.2 million 

businesses in 2 countries, including 14 million U.S. businesses

■ Equifax provides information on over 26 million 

businesses in 11 countries, including 16 million U.S. 

businesses*
* Access to US business information is limited to Small Business Financial

Exchange members or trade providers.

Q Our marketing department is going to be executing

multiple direct mail campaigns this year, so we need 

accurate contact names. When we’ve bought B2B data in

the past, we’ve run up against a lot of contact name quality
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issues — many of the names were out of date. These wasted

mailings ate up a good part of our budget. Can D&B provide

us with the latest contact names?

A Business changes occur frequently:

In the next 60 minutes ...

360 businesses will have a suit, lien, or judgment
filed against them

240 business addresses will change

150 business telephone numbers will change 
or be disconnected

112 directorship (CEO, CFO, etc.) changes will occur

20 corporations will fail

12 new businesses will open their doors

4 companies will change their names

D&B conducts over 1 million daily updates to identify these

changes. No information is perfect every time — for us to

make it so would be prohibitively expensive. What we do is

invest — based on customer feedback — in the areas

where we can make the information the best quality for the

decision it will be used for.


